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Types of Promotion

What you’ll learn

e The characteristics of sales
promotion

e The concept of trade promotions

e The different kinds of consumer sales
~ promotions
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Sales Promotion




Trade Promotions —

Designed to gain manufacturers’,
wholesalers’, and retailers’ support
for a product
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Types of Trade Promotions

 Promotional Allowances — a cash payment
or discounts given by manufacturers to
wholesalers or retailers for performing
activities to encourage sales.
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Types of Trade Promotions

* Cooperative Advertising - A
manufacturer supports the retailer by

helping to pay for the cost of advertising
Its product locally.
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Types of Trade Promotions

« Slotting Allowances — a cash premium

paid for placing a product on a retailer’s
shelves




Types of Trade Promotions

o Sales Force Promotions
awards given to
managers and employees
who successfully meet or
exceed a sales quota.




Types of Trade Promotions

e Trade Shows and Conventions

The Consumer
Electronics Show 1s
held annually in Las
Vegas.



http://www.cesweb.org/default_flash.asp

Consumer Sales Promotions —
designed to encourage customers
to buy a product L
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e Coupons —
certificates that
entitle customers
to cash discounts
on goods or
Services.

TRANSFER FROMITO AIRPORT

ADVANCE RESERVATION REQUIRED
WELCOME
Conventioneers

Price Guaranfeed willh oF wilhou! coupon

PREE 1141500811

52.90 OFF

PRIME TIME
8 W F-F L E

e
(800) RED-VANS
FROM AIRPORT

LAX - Dial 58737 from courtesy phone In
baggage claim. Go to concrete sirip across
first roadway. Look for coordinator with
RED shir/fackeal.

John Wayna/BurbankiQOntario/Long Beach
Adrparts - Cafl 1{800) RED-VANS, Idontify
yourself and recelve instructions.

BOOK ONLINE
http:/fwww.primetimeshuttle.com

Types of Consumer Promotion

TRANSFER FROMITO AIRPORT

ADVANCE RESERVATION REQUIRED
WELCOME
Conventioneers

Price Guaranieed wilth or wWithol coupon

PECE 1141500811

52.90 OFF

PRIME TIME
Sl T L E

(800) RED-VANS
TO AIRPORT

Make or conflrm reservation at least
ona day bafors departure. Call
1 (800) RED-VAMNS and pross “1"
for reservations.

PRIME TIME
g HWYTTLE

BOOK ONLINE
http:ifwww. primetimeshuttie.com




Types of Consumer Promotion

 Premiums — low-cost items given to
consumers at a discount or for free —
Should:
— be low-cost
— provide added value
— negate the target audience’s price issue

— effectively differentiate the product from
the competition

— create an immediate need to buy
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Types of Premiums

e Factory packs (in-packs) — free gifts

placed in product packages




Types of Premiums

- Traffic builders - ) —m——
pen, calendar, key- %
chain given free for
visiting or attending
event

PEN11 Brass Ballpoint Pen
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Types of Premiums

e Coupon plans — ongoing program
offering a premium in exchange for
labels, coupons or other tokens from one
Or more purchases.

Proof of Purchase
Eukanuba Senior 3 Kg
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|ncentives —
. generally higher-priced products earned
.« and given through contests, sweepstakes
and rebates 3

.« Contests — activities that require
£ demonstration of a skill ¥

~ * Sweepstakes — game of chance



http://www.books4you.addr.com/SecretsToWinningBingoSexTeens.html

i Incentives

 Rebates — discounts offered to customers
who purchase

30 rebate
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Product Samples

* Free, trial-size sample

 Distributed through mail, door-to-
door, or at a retail or trade show

o Especially important with new
b products - SR FREE SAMPLE
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http://www.ed-foods.com/freesample2.html

Sponsorship

* The sponsoring company pays a fee for
the right to promote Itself and its products
or services at or on a set location

* May negotiate the right to use logos and
names on retail products




Promotional Tie-In

 |Involves arrangements between one or
more retallers or manufacturers.

Ex: McDonald’s and Fisher-Price Toys
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Product Placement 4
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Loyalty Marketing Programs

» Frequent buyer programs

* Reward customers for making multiple
purchases



http://www.learn.co.uk/glearning/secondary/business/lesson7/contentimages/loyalty.jpg

Point-of-Purchase Displays

 Placed In high-
traffic areas and
promote impulse
purchases.

Opti Gloss
End Aisle Display

* Great Traffic Builder

* Available through our Finish First
CO-0P Program

* Holds 2 cases of Serious Shine
¢ Holds 2 cases of Pro Polish

* Holds 1 case of our 2-pack
MicroFiber Towel

1Dur entire ling of professional grade, cleaning and
poliching prodkucts s screntificall

wversatile, sasy 1o use and give you prefossional
resuite every time. Other brands use fillers such as
talc. Opti Gloss products contain only the hardest
working, high performance ingredients that deliver
the best surface care possible. No fillers means our
products last langer.

“This is the finest, most versatile
product I've ever used. We use it on
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